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narrative affords a basis or context for the having of (an) experience in the first place’ (p. 
153). Herman explores this exciting question and its implications to a certain extent, and 
ends his discussion by emphasizing that this issue, as well as many others introduced 
throughout the book, requires a lot of further attention, which will eventually yield impor-
tant insights into narrative as ‘a fundamental human endowment’ (p. 160).

Basic Elements of Narrative is an exemplary study not only because it proposes a 
sound model in full accordance with recent trends in scholarship on narrative and paves 
the way for further research but also because it handles a highly complex and multi-
dimensional topic in a most intelligible way. Herman achieves this through a clear exposi-
tion complemented by rephrasings, summaries, illustrative analogies and exemplifications. 
The considerable amount of research cited and discussed throughout the main text and 
endnotes, which could easily run the risk of overwhelming the reader, serves its purpose 
well, thanks again to this meticulous concern for intelligibility. The smooth flow of read-
ing enabled by Herman’s style is interrupted only by a number of typographical errors in 
the text. The book also includes a glossary of key terms for narrative study and a further 
reading list designed especially to guide the reader through recent developments in the 
field. As always, Herman’s book deserves to occupy a prominent place on the library 
shelves of both established scholars of narrative and students new to the field.

Reference
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A recent offering in Mouton de Gruyter’s Applications of Cognitive Linguistics series, 
Multimodal Metaphor, takes research into conceptual metaphor theory in an important 
new direction, moving beyond verbal manifestations. Such a project is vital since if con-
ceptual metaphors are to be accepted as underlying patterns of human thought, it must be 
demonstrated that they exist not just within linguistic structures but in all modal forms of 
human representation.

The book is organized by the editors into seven clusters, dividing the chapters by 
genre: advertising (II), political cartoons (III), comics, manga, and animation (IV), spoken 
language (V), music and sound (VI), and film (VII), with the opening cluster establishing 
the volume’s foundations. The Introduction contextualizes the project, closing with a brief 
list of thematic patterns of metaphor the editors perceive to have emerged through the 
course of the book (pp. 11–14). A subsequent chapter by Forceville concludes the first 
section and is used to ascertain an understanding of multimodal metaphor. As the editors 
explain in their Introduction, ‘it was suggested that all contributors take their cue for the 
definition of multimodal metaphor from the position paper by Forceville (2006/this volume) 
or else they make clear why and how they deviated from it’ (p. 5). While not unproblematic 
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(I return to this in my penultimate paragraph), Forceville provides the following defini-
tion: ‘multimodal metaphors are metaphors whose target and source are each represented 
exclusively or predominantly in different modes’ (p. 24). Thus, for a metaphor to be 
classed as multimodal, the source domain must be encoded in one mode (e.g. a visual 
element) while the target domain must be encoded by another (e.g. a verbal form).

Koller’s essay on corporate branding messages is the first of four to focus on advertising 
discourse. Koller’s main argument is that ‘corporate brands are cognitively structured by 
the metaphor brands are living organisms, often specifically brands are people’ (p. 45). 
Taking a corpus of corporate mission statements, Koller analyses three aspects (namely 
illustration, logo, and layout) before linking her conclusions to the promotional efforts 
and rhetorical strategies employed in branding. Similarly, Caballero’s chapter relies on a 
corpus of wine advertisements to discuss the metaphorical frames of ‘winespeak’, a rather 
palatable term for the wine jargon found in tasting notes and print ads. The remaining two 
chapters in this cluster use case-studies rather than corpora, and are interested in metaphor-
metonymy relations: Urios-Aparisi considers four TV commercials, while Yu focuses on 
one specific Chinese TV commercial.

The next cluster on political cartoons is more diverse: Yus offers a comparison of 
verbal vs. visual metaphors through his use of relevance theory; El Rafaie’s sophisticated 
contribution interrogates the complexities of multimodal metaphor study (participant-
knowledge, context, genre) through the exploration of audience responses; Teng dis-
cusses visual alignment as a design strategy that produces simile and contributes to 
multimodal metaphor; and Schilperoord and Maes conclude the section with a consid-
eration of the potential cognitive mechanisms which orientate the viewer as to the critical 
stance of visual metaphors in editorial cartoons.

There is a logical transition from political cartoons into the next cluster, comics, 
manga, and animation. Both chapters in this section build on an earlier investigation by 
Forceville (2005) which studied the idealized cognitive model (ICM) for anger in one 
particular Asterix album. Eerden’s contribution is most closely related to Forceville’s 
study, focusing on the metaphorical representation of anger in Asterix comics and ani-
mated films. Eerden includes an account of the depiction advice offered in handbooks for 
the genre (comics and animated films) identifying a corroboration between these hand-
books and the theoretical findings of both his and Forceville’s work. Shinohara and 
Matsunaka’s chapter looks at pictorial metaphors of emotion in Japanese manga. While 
many of their findings are consistent with the data provided by Forceville and Eerden, 
this essay is important since it provides evidence for the cultural-specificity of certain 
verbal, visual, and multimodal metaphors.

The two chapters in cluster V agree that ideas are objects forms a central conceptual 
metaphor of gesture, interpreting abstract ideas as concrete entities. Müller and Cienki’s 
analyses lead to some insightful observations on the potential shortfalls of conceptual 
metaphor theory and multimodality. In particular, they suggest that the dynamic nature of 
metaphoricity (specifically in the context of speech and gesture) troubles the traditional 
verbal formula for conceptual metaphor representation since ‘the formula of target is 
source problematically reifies the two domains as static entities’ (p. 316). Mittelberg and 
Waugh take a cognitive-semiotic approach, combining cognitive linguistics with the 
semiotics of Charles Sanders Peirce and Jakobson’s take on metaphor and metonymy. A 
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particularly interesting facet of the latter contribution is its self-referential nature for 
language scholars, analysing the gestures of lecturers teaching introductory linguistics.

The penultimate cluster explores music and sound. Zbikowski offers insight into the 
formation of multimodal metaphors in musical passages. The chapter opens with a dis-
cussion of ‘text painting’, where music provides a sonic analogue for dynamic processes 
suggested in vocal text, before raising important issues for the structural processes of 
multimodal metaphor through recourse to blending theory. In contrast, Forceville analy-
ses 10 case studies from advertising and from films, using these to postulate patterns in 
the formation of non-verbal/musical metaphors.

The volume concludes with two chapters on film. Rohdin discusses the formal means 
for creating film metaphors in cinema up to the late 1950s (superimposition, verbal 
image, montage, cinematography, no formal characteristics), while Eggertsson and 
Forceville present a strong case for the prevalence of the metaphor human victim is ani-
mal in horror films, specifically focusing on three manifestations: hunting, caging (cap-
tivity), and slaughter.

The breadth of Multimodal Metaphor with regards to genre is a real strength for the 
volume since it enables the identification of genre-specific metaphors as well as more 
generalized patterns. Nevertheless, there are areas that have been unfortunately neglected 
such as metaphor within literature of the multimodal and multimedial varieties, the inclu-
sion of which could have provided further nuanced conclusions about the workings of 
multimodal metaphors across the arts.

My main criticism of the volume, however, is methodological and stems from the 
definition of multimodal metaphor initiated in the position article. To my mind, two impor-
tant issues are raised. The first of which concerns what qualifies as a conceptual metaphor. 
Forceville advocates the relevance of concrete is concrete metaphors in pictorial and 
multimodal forms (p. 27–8). Earlier in the same chapter, he provides a fictive example of 
a visual/multimodal manifestation of the metaphor cat is elephant (further examples of 
concrete is concrete occur in subsequent chapters). Evidently, this is not a prototypical 
form; that is to say, it is not a structural metaphor like life is a journey. Rather, it seems to 
work as a literalization of what Lakoff and Turner call ‘image metaphors’ (1989: 89–96), 
where the structure of a (verbal-) image is mapped onto the structure of another. Comparing 
structural conceptual metaphors with image metaphors, they suggest that the latter are 
limited to more specific cases. As such, image metaphors do not involve the same rich 
inferential mapping that underpins structural metaphors and thus plays a more dominant 
role in the everyday comprehension of the human conceptual system. Consequently, the 
principal difference between a prototypical conceptual metaphor (be it structural, orienta-
tion, and so on) and an image metaphor, including visual/multimodal concrete is concrete 
forms, is significant. While Rohdin explicitly acknowledges this (p. 422), the volume as a 
whole could have made the distinction clearer since it has fundamental ramifications for 
noting consistencies in the creation and use of multimodal metaphors.

The second problem centres on the definition offered by Forceville which dictates that 
source and target of a multimodal metaphor must be encoded in different modes. 
Admittedly, he follows his definition with an acknowledgement: ‘The qualification 
“exclusively or predominantly” is necessary because non-verbal metaphors often have 
targets and/or sources that are cued in more than one mode simultaneously’ (p. 24). 
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Although it provides a precise method of procedure for the analyst, this narrow definition 
or pure version of a multimodal metaphor is unnecessarily restrictive. Indeed, several of 
the articles seem to grapple with this in various ways: Caballero has to ‘broaden its scope’ 
(p. 74) in order to account for the way in which language attempts to represent organolep-
tic experiences; El Refaie challenges the definition, arguing that it needs to be reinter-
preted and extended in the case of political cartoons; Mittelberg and Waugh find that in 
co-speech gesture ‘source and target meanings are not always neatly distributed across 
the two modalities’ (p. 348); and Zbikowski turns to conceptual blending theory having 
questioned the directionality of source to target mappings across modes, wondering, ‘do 
both domains contribute more or less equally to the process of meaning construction?’ 
(p. 370). It may, therefore, be more productive to employ a broader definition, suggested 
briefly by Eggertsson and Forceville as cueing ‘target and/or source in more than one 
mode simultaneously’ (p. 430). I have, for instance, found it useful to think of multimodal 
metaphors as occurring from the interaction and integration of modes (Gibbons, 2009).

Such reservations, it must be noted, are secondary to the immense value of such a 
volume, which explores multimodal metaphor across genres and cultures. Each chapter 
substantiates its findings through empirical methods, such as corpora, case studies, and 
reader-responses. Multimodal Metaphor is a crucial development for the study of con-
ceptual metaphor and will, as Forceville and Urios-Aparisi anticipate, ‘give a substantial 
boost to its further theorization’ (p. 14).
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In today’s heterogeneous and divergent field of narrative studies, the need for updated 
introductory books seems far greater than ever. Written in accessible and jargon-free 
prose, Monika Fludernik’s An Introduction to Narratology is an attempt to satisfy this 
need, providing a set of comprehensive, pedagogical, stimulating and refreshing 
approaches to narrative. To those coming to the field of narratology for the first time, this 
book is an ideal place to start.
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